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1  Explain how product planning is made for existing products. 
   
2  What are the strategies to be adapted in each stage of PLC? 
   
3  Examine the role of brands in Indian economy. 
   
4  Discuss the role of CRM in brand management. 
   
5  Write short notes on: 

(a)  Product & brand relationship. 
(b)  Brand portfolio. 
(c)  Brand revitalization. 

   
6  What are the different brand positioning strategies? 
   
7  What is brand personality?  Give illustrations. 
   
8  Explain the role of branding in retail sector. 

 

***** 


